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What	is	the	Difference	between	
Brand	and	Marketing?

Branding is	what	you	are.	
Marketing is	what	you	do.



BRAND

A	famous	advertising	copywriter	and	ad	
agency	founder	David	Ogilvy's	defines	
brand	as:
"The	intangible	sum	of	a	product's	
attributes:	its	name,	packaging,	and	
price,	its	history,	its	reputation,	and	the	
way	it's	advertised."



Brand	Strategy
A	brand	strategy	is	a	long-term	plan	to	
achieve	specific	goals	about	how,	what,	
where,	when	and	to	whom	you	plan	to	
communicate.
Consistent,	strategic	branding,	reinforced	
and	developed	over	a	period	of	time	
creates	a	strong	brand	recognition.





Visual	Identity
• Visual	design	style
• Messaging
• Type	of	imagery
• And	how	it	all	comes	together	

in	a	consistent	manner.



Marketing:	What	you	do.

Marketing	is	the	activity,	set	of	
institutions,	and	processes	for	
creating,	communicating,	delivering,	
and	exchanging	offerings	that	have	
value	for	customers,	clients,	partners,	
and	society	at	large.	

(American	Marketing	Association,	Approved	July	2013,)



Make	it	happen.

Create	a	position	statement
Develop	a	marketing	plan
Create	brand	initiatives
Develop	a	creative	brief
Evaluate	costs
Establish	measurable	results





Market	research	and	planning
Establishes	creative	direction

Targets	your	audience
Allows	for	effective	communication	development
Defines	the	outreach	direction	and	medium
Establishes	distribution	methods
Helps	define	budgets
Establishes	means	to	measure	results





Getting	started

What	is	the	purpose?
Who	is	the	target	audience?
What	do	you	want	them	to	do?
What	is	your	call	to	action?
How	do	you	want	people	to	respond?
What	medium	will	be	used?
What	is	the	budget?



Marketing	Products

• Logos	and	identity	systems	

• Information	and	education	campaigns	

• Web	sites

• Videos	

• Annual	reports	and	strategic	plans	

• Displays	and	banner	stands

• Outdoor	Advertising	

• Training	and	conference	materials	

• PowerPoint	presentations	

• Calendars	and	posters	

• Brochures	and	booklets



Delivery	Methods
Making	sure	your	message	is	heard.	
• Digital	communications
• 24/7	news	cycle	and	Press	releases
• Public	Service	Announcement	and	feature	stories
• Formal	presentation
• Face-to-Face	Consultation
• Take	away	item
• Social	media
• Blog
• Direct	Mail





Why	it	Matters

Clearly	delivers	the	message
Shapes	credibility
Connects	to	your	audience
Motivates	the	user
Creates	trust
Reinforces	your	identity


