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What is the Difference between
Brand and Marketing?

Branding is what you are.
Marketing is what you do.
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BRAND

A famous advertising copywriter and ad
agency founder David Ogilvy's defines
brand as:

"The intangible sum of a product's
attributes: its name, packaging, and

price, its history, its reputation, and the
way it's advertised.”
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Brand Strategy

A brand strategy is a long-term plan to

achieve specific goals about how, what,
where, when and to whom you plan to
communicate.

Consistent, strategic branding, reinforced
and developed over a period of time
creates a strong brand recognition.
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Introduction to Laws

about the rulez we five by in Virginia. Dezigned ezpecially for teens, Virginia
rmation about the laws in Virginia with particalar emphasis on how they
28ply to teens in their day-to-day fves.

ERAL Why do teens need to kno

oF THE ATTORNEY GEN

"Virginia

Az citizens, laws are rules we live by. Not knowing about laws s like trying to play a game or
a3p0 rules. It would be dif in the game - or even be a good
Blayer - without knowing the rules. Knowing abost the laws s especially important becauze our
saciety iz based on the ‘rule of low.”

What does “rule of law” meas

“Rule of law” means everyone must respect and obey the law. Liws reflect what & zociety thinks
iz right or wramg. We expect the legal system that our society has established to protest basic
rights, promote order, and punizh wrongdoina. An important feature of the rale of law” is that

rule: apply to everyane.
Laws come from several different sources.

“Constitutianal law” comes from the United States Constitution and the Virginia Constitution
that establizh the stracture of cur federal and state governments.

Laws are alzo enacted by Congresz and by the Virginia General Aszembly. Theze laws, enacted
by legizlative bodies, are called “statutes* and are the primary source of lawz in the United
States,

Courtz have an important role in interpreting laws when there are
rulez of law that courtz set forth when they interpret the law eztabl
“case law”

At the local level, your city counil or county board of supervisors can
referred to as city or county “ordinances.”

OFFICE OF THE ATTORNEY GENERAL

Customer: Office of the Attorney General
Project: Virginia Rules Program

Products: Visual identity, instructors kit, student
handouts and workbooks, website development,
marketing brochure and "How to Host a Camp" guide

SOV Ooion Services | Hotp | Governce | Ganars Assaestly

OFFICE OF THE ATTORNEY GENERAL Vir ginia RU LESJ
Purpose: The purpose of Virginia Rules is to educate !

young Virginians about Virginia laws and help them gt rmnee
develop skills needed to make sound decisions, to
avoid breaking laws, and to become active citizens of
their schools and communities.

THE QUIZ

i Virginia RULES Camp

And Your a1 6 v e s
Students Safer )

THE
SOLY -
CONNECTION.

How to Host a

You Tubé

Testimonials

W hwi2e 6t # e ragt it the
dents - aer you have teeght 4 et 13

Virginia RULES

“Aner teaching Dsing

e o

Pope we're abio 10 reach every studont | They e
becoma active members of their communtios and
Commormeath”
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Visual Identity

* Visual design style
* Messaging
 Type of imagery

 And how it all comes together
In a consistent manner.
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Marketing: What you do.

Marketing is the activity, set of
institutions, and processes for
creating, communicating, delivering,
and exchanging offerings that have
value for customers, clients, partners,

and society at large.
(American Marketing Association, Approved July 2013,)
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Make it happen.

Create a position statement
Develop a marketing plan
Create brand initiatives
Develop a creative brief
Evaluate costs

Establish measurable results
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Virginia Ind:

VIBHAS A PROUD HISTORY
OF SUCCESSFUL SERVICE

AtVirginia Industries for the Blind, we're
proud to serve the people of Virginia,
federal nd state governmert customers
and our solders, sailors, airman and

VIB PRODUCES EVERYTHING
FROM FILLOWS TO PRIDE

[ ]
marines. When you choose VIB to be your o
ra IC euppir or oo rovce, we' here Yo deditdto proviiog splymect
whan it matters. Qur employees live in the. impairad and deafblind Vrginians through
. . take pride and delivery of quality VB
Communications e e RS
S _—
our services provide added veJun and cost by providing
‘saving bansiits. employment opportunties

placemert counzeling

Our customers bensft from VIB's
‘well.made, high-quaity gocds
end servicss

ool of talertad, motivated workers

8 30 o oo oo
B VB Is kgt o contact 10 5ol a9
rinary o, s

iginiaIndustries forthe Biind
e,
striracey

vsmnnngmowwzmn
mis trminng, | have become &
momom-mmpymyu,wu
VIB has gven me he chance io became
mom sucsssf.

PaggyPans, VB amiioysa

Virginia Industries for the Bind

WRITING
INSTRUMENTS

WRITING
INSTRUMENTS

A varlety of quallty writing Intruments cesigned
for performance, dapendabilty, and valus are
offered for practicaly every requrement.
Amang 140 great clisrings on cur WKiting
Inslyument coniract are ant-micrctial reract-
bl pon, pre-sharpened waod case panci,

A Clam Cilp fastening systems, cry board sup-
e, GEL relractable pens, fubbs gripped

pens. mechanical pencils, markers, highiighters,
roller ball pens and stick pens. We also offer

—

Customer: Virginia Industries for the Blind
Project: Brand and Marketing Materials

Products: Visual identity, logo update, photography,
copywriting and design of general marketing
brochure, product and services fact sheets,
PowerPoint template, banner stands, and ads.

Imprinting is avaliabie on selected Heme.

We rely on fequests and comments from cur
Customers 1o keep our product Ine freeh. A lot
has changad In the 05caces since we DEgan 1o
assamEle pens, our commitment to exceptional
customer service has not. VIB remans commit-
tad to quallty, selection and valus.

Purpose: To showcase VIB employees, promote the
sale of a wide variety of products and services and
direct customers to the website.

W bonina g

VIB Seasonings. Always In Season.

Frrapir——
A bt

Virgina Industrios orthe Bird

Mol ingrecieres wel s shoge
e

Tocndwaatsliien
1-855-842-7867

¢
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Market research and planning
Establishes creative direction

Targets your audience

Allows for effective communication development
Defines the outreach direction and medium
Establishes distribution methods

Helps define budgets

Establishes means to measure results
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Shenandoah Valley
Energy Partnership
Ao

i eve.orne A v vermronce

Everyone Benefits From Green Technology Benefis for Workers
Thanks to a $5 million skill development grant, the

and Job Seckors

Tong-term bonafits.

Partnership

clean energy field.

‘Shenandosh Valiey Worktorce
Imvestment Board, bc.
P.0. Box 869
Viginia 22803
540.442.7134

““The formation of the Shenandoah Valley Energy
actly the kind of forw:
collaboration we need to help jump-
economy and create next-generation jobs in the

Shanandoon ity ond srround o
o - i « New skills.
job seek % .

Tt whi tw . At st int, o onng ol * EEanded smploymend New Green Skills
create a larger pool of qualified workers for employers in '
ho manufocturing and renewable enargy indusiries 83 2 for Employers C;lcreaSe WO"kforce

¢ ndrend -k i
o Tendo Nigwwaon fovs. e Vet vegon showid revp - employer asds ptions for the

« Larger pool of skillod workers

Shenandoah Valley

ard-looking

art our

Shenandoah
Ener

Valley
oo aRartnership

Customer: Shenandoah Valley Energy Partnership
Project: New Program Brand Identity

Products: Logo and tagline, letterhead, brochure,
presentation pocket folder, PowerPoint, banner
stand, tabletop display and website

Purpose: To inform area workers about green
energy training opportunities and encourage
enrollment in to programs.

540.649.4322
Shenandoah Valley

hi
Energy Partnership

l .;f'ﬂhmmnnensm

Sharon Johnson, CPLP, CPT, CcwDP )
‘ Director, Shenandoah Valley Energy Partnership

‘ Shenandoah Valley Workforce Investment Board, Inc.

P.0. Box 869
\ nburg, Virginia 22803

32" si&ﬁ;;@vallomﬁfm
‘ svenergypartnership.com

Shenandoah Valley . e et
Energy Partnership simprresens

Home ADOLISVEP Worers  Empioyers  Training Programs

Mirum est
€t itleraruem torma quart decima
et quinin decims. Ress More >
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Getting started

What is the purpose?
Who is the target audience?
What do you want them to do?

What is your call to action?

How do you want people to respond?
What medium will be used?

What is the budget?
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Marketing Products

Logos and identity systems
Information and education campaigns
Web sites

Videos

Annual reports and strategic plans
Displays and banner stands
Outdoor Advertising

Training and conference materials
PowerPoint presentations
Calendars and posters

Brochures and booklets
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Delivery Methods

Making sure your message is heard.

e Digital communications

* 24/7 news cycle and Press releases

e Public Service Announcement and feature stories
* Formal presentation

* Face-to-Face Consultation

* Take away item

e Social media

 Blog

e Direct Mail
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Virginia Department of Environmental Quality

[ —— @

‘Wake Qualily and Spply
To soma 1o, DEQ sots waike quolty ond monk-
1ors e ypss and emauss of polants hat oy bo dcharged o Wginia's wators. As of 2012,
51 wokrwoys, 264 mies of ivees and sroams, 2,7 10 0cres of kokas and rasarvoks, and 4 squore
s of aavny kv b chneod o vl e, 29 e o o e
sow clossod os “siceptiondl weors.* Becousa hase wakes aa prokcid oganst sow ard
s pobcn dschagn oy s it o s Boxesing oo e, o e
ecl recrsational arcos.

To ansura wita 1o of o bl wotersupply, DEG:warks n pesiarshp weh lfocod sokabalders o
ity sowe o sdece oo Ve st ok docmend ok f et
e o bk mostn e apocclons ks s welor s, Soch rpnuities bvo

bacona lncreasighy necasscey as al Veghnia ocaits pow wiza wosor supply plons. To bolanca

e otes compte, i mRcuRg s o o e’ et uple, (€0 ke cn o,
angoing scionic tasorech, oliodive tatahador argogament ard colibrat

Wasks Managsmsat

DEG works o wphokd tho ragulations fhot gover sold wasle manogermeat, Inchding: routo, ey
g g, ket o) dopl. o aymnpe s boming o R oy 002,
numbar of the plos bas gono dowe considoratly ek 1o on aggpessva cloup dfat. Abmdonod
o s whih o i s 1300 st b oot v e B 130, o8
Which o rotvaly smal s

ec cpenction ofbendth has bosn o cave for concarn ovar ha kot 20 years. Older
Toncls 5 ok mick oo dasin Sonceds, vl many ockod cotominc o e lood cnd
oot ol pocdcacn ok bov s b b cud s b boon

ingrovod, meking wo manogemont fociilos sckr and mora oG, In oddiion, 85 percant of
hﬂm»ﬁwlmMm“olwo‘l"ﬂlmmoﬂhmmnwmmmdwdhun
30,000 loaty patclaum ites hove boan decnod.

] u |
1000 1007 1008
. . e
e i e
Ly the publc. e b ey gk o

EEEE Wk Do of rntcemar o oty 200 vy g 3
Coastal Zos Management
Oveho ot 20 oo, e Cocsl Zone Mencgreet Progm ICZM b demced how
hollunges ard fesat In that bansft Wigini's

Customer: Virginia Department of
Environmental Quality

Project: 20th Anniversary Materials

Purpose: To recognize the DEQ accomplishments
and incorporate an updated brand identity

that includes a revised logo, summary report,
PowerPoint presentation, timeline banner, exhibit
display panels and general brochure.

Moritering sic

Provecing he

eoasol esowcas ard econcmy.

na
Imovtiva and s
o o CZM program

128 o unique charaderitics ond ecological heath of Wigina's coast. Ove 15 25y0ar history,
progran has foskred o dianatic 5,000 ack inciease I oalgpass habit and huncreds of ocras of
oyetor wef hablat on Virgiia's Eastam Shors. The CZM progiam & olz0 responsible k aeating
dozans of naw and sahancad public s1es, and e acquisiion of over 3,500 aes of coasial land
o habiat protscton.

Ascne o 8 o chalngad wes i Vg, he Chsopacka By s he ocus of o mlhogercy
clanup sfort

Vg Chescgaako Sa e ualty ddrds v DED i s e ot b edce -
b

onygen lowes, narscsed

popula bwgluxmuldbiunad loveis of lgea in tidol waters. Docreaad lavels o po-
i maling o Boy cnd s vioiales hosphda s o vty of o esouces Robukdng

ot bt s ol mporurord iah-b-d resiore 1o populaons of o rumber of spacies
Inclucing: blve crab, svpod

e retorsien. ey fatenstany
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Why it Matters

Clearly delivers the message
Shapes credibility

Connects to your audience
Motivates the user

Creates trust

Reinforces your identity




